
UNIT 4 - Community Mobilisation 
 

Concept Notes 

Community mobilisation is the process of engaging and motivating individuals and groups to take 

collective action to address issues or problems within their community. This approach is crucial for 

driving sustainable development, as it empowers communities to work together and solve problems 

using their own resources and networks. 

 Mapping of Community Stakeholders: Stakeholders include individuals, groups, or 

organizations that have a vested interest in the outcome of community mobilisation efforts. 

Examples include local governments, non-governmental organizations (NGOs), community 

leaders, and residents. 

 Designing the Message: The message must align with the specific problems and cultural 

context of the community. This helps ensure that the mobilisation efforts resonate with the 

local population. 

 Identifying Methods of Mobilisation: Mobilisation can be accomplished through methods like 

community meetings, door-to-door campaigns, media outreach, and workshops. Choosing the 

appropriate method depends on the community's characteristics and the goals of the 

mobilisation effort. 

 Youth-Adult Partnership: Engaging both youth and adults in community mobilisation creates 

a balanced partnership where youth contribute energy and innovation, and adults provide 

wisdom and experience. 

 

One Mark Questions with Answers 

1. What is community mobilisation? 

Ans: It is the process of motivating people to take collective action to address community 

issues. 

2. Who are community stakeholders? 

Ans: Individuals or organizations like NGOs, community leaders, and local governments who 

have an interest in community development. 

3. What role do youth play in community mobilisation? 

Ans: Youth bring energy, innovation, and creativity to community mobilisation efforts. 

4. Give one method of community mobilisation. 

Ans: Door-to-door campaigns. 

5. Why is it important to design a message that fits the community’s culture? 

Ans: To ensure the message is relatable and well-received by the community. 

6. Who are key stakeholders in community mobilisation? 

Ans: Local governments, NGOs, and community leaders. 



7. What does youth-adult partnership mean? 

Ans: Collaboration between youth and adults to work on community issues. 

8. Name a method of mobilisation that involves gathering people. 

Ans: Public meetings. 

9. What is the main goal of community mobilisation? 

Ans: To engage the community in collective action to solve common issues. 

10. How can media outreach help in mobilisation? 

Ans: By spreading awareness and encouraging community participation. 

 

Two Mark Questions with Answers 

1. What is community mobilisation, and why is it important? 

Ans: Community mobilisation is the process of engaging the community to solve shared issues. 

It is important because it empowers communities to create their own solutions. 

2. What is the significance of mapping community stakeholders? 

Ans: Mapping stakeholders helps identify who can contribute to the success of the 

mobilisation and ensures that all important groups are involved. 

3. Explain youth-adult partnership in community mobilisation. 

Ans: It involves a collaboration where youth bring enthusiasm and innovation, while adults 

offer experience and knowledge to address community issues effectively. 

4. How do you design a message that fits the problem and culture of a community? 

Ans: By considering the cultural context and specific problems, messages should be relatable, 

simple, and targeted to the community's unique needs. 

5. What are the benefits of community mobilisation? 

Ans: It leads to greater community involvement, empowers citizens, and creates more 

sustainable solutions to local issues. 

 

Five Mark Questions with Answers 

1. Explain the steps involved in community mobilisation. 

Ans: The steps include identifying and mapping stakeholders, understanding community 

problems, designing a culturally relevant message, choosing the appropriate method of 

mobilisation (public meetings, door-to-door campaigns), and fostering participation. These 

steps ensure that the community is actively engaged and that the mobilisation efforts lead to 

sustainable change. 

2. Discuss the role of youth-adult partnership in addressing community problems. 

Ans: Youth-adult partnerships are crucial in community mobilisation as they combine the 

creativity, enthusiasm, and energy of youth with the experience, wisdom, and practical 

knowledge of adults. These partnerships are balanced, enabling communities to develop 

innovative yet practical solutions. Youth also gain valuable leadership experience in this 

process. 



3. What are the methods of community mobilisation, and how are they applied? 

Ans: Methods include public meetings (which bring people together to discuss issues), door-

to-door campaigns (which allow for direct engagement), media outreach (to spread 

awareness), and workshops (to educate and train participants). Each method is used 

depending on the context and goals of the mobilisation. 

4. How does community mobilisation contribute to sustainable development? 

Ans: Community mobilisation fosters a sense of ownership among community members. By 

engaging local resources and stakeholders, the community works together toward long-term 

solutions. This collective approach ensures that solutions are more sustainable, as they are 

created and maintained by the community itself. 

5. What challenges can arise in community mobilisation, and how can they be overcome? 

Ans: Challenges include resistance to change, cultural misunderstandings, and lack of 

resources. These challenges can be overcome by thorough stakeholder engagement, ensuring 

cultural relevance in messaging, and providing training and resources to empower community 

members. Collaboration with local leaders and consistent communication can also help in 

overcoming these challenges. 

 


